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OVERVIEW
Since its emergence as a major spectator sport in the 1920s, the game of golf has provided lifelong recreational opportunities and enjoyment for millions of people. Golf attracted nearly 40 million participants to golf facilities in 2005.
 Since the first Golf Economy Report, the number of golf courses grew from approximately 15,000 in 2000 to more than 16,000 in 2005. Today, Tiger Woods remains one of America’s most revered athletes and the golf industry is recovering from declines in revenue and participation following the “dot.com” bust in 2000 and the economic fallout from 9/11/2001. 
Beyond its sport and recreational value, golf is at the heart of a major industry cluster that generates jobs, commerce, economic development, and tax revenues for communities throughout the country. The U.S. golf economy accounted for $76 billion worth of goods and services in the year 2005. This represents an average annual growth rate of 4.1 percent since 2000 ($62 billion),
 and primarily reflects growth in golf facility revenues, real estate, and golf-related tourism. Golf industry growth over this five-year period stayed ahead of inflation, which averaged 2.5 percent per year from 2000. In addition, this report estimates that golf generated a total economic impact of $195 billion in 2005, creating approximately 2 million jobs with wage income of $61 billion.
This Executive Summary describes the U.S. golf industry in the year 2005, including the revenues and economic impact generated, and compares these estimates to the year 2000. It highlights changes in the golf industry in the five years from 2000 to 2005, and presents the performance of different golf industry segments. A more detailed description of data sources, estimation methodology, and industry segment estimates can be found in the complete 2005 Golf Economy Report published by GOLF 20/20 and available at golf2020.com.   
Delineation of the golf industry cluster and development of the corresponding analytical model were first undertaken in 2002. SRI and GOLF 20/20 worked with key golf industry stakeholders to forge a consistent industry measurement and reporting framework, which accounts for the myriad contributions of golf to the national economy. Since then, SRI, GOLF 20/20, and a number of state-level task forces have applied this methodology to the impact of golf on state economies.
 This 2005 report updates the 2000 Golf Economy Report
 and includes improvements to the analytical model, based on SRI’s experience with both national and state data sources in recent years. In addition, the 2005 Golf Economy Report presents the direct, indirect, induced, and total economic impact of golf on the U.S. economy, which was not included in the 2000 estimate. 
This report was researched and written by SRI International, commissioned by GOLF 20/20, and funded through support from the Allied Associations of Golf: The CMAA, GCSAA, LPGA, NGCOA, PGA of America, PGA TOUR and USGA.

ANALYTIC FRAMEWORK
The Golf Industry Cluster map pictured below illustrates the analytical framework employed to measure the comprehensive set of golf-driven industry components in the year 2000. This framework, with several improvements, is again applied to the analysis of golf in 2005. 
To arrive at economic impact, we first estimated the size of the golf economy in the country, mapping out where the golf industry begins and ends, and then estimating the size of each of these industry segments. We divided the golf industry cluster into two main categories: (1) core industries and (2) enabled industries (see figure). 
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The golf industry cluster begins with the golf facilities themselves and with the other core industries that produce goods and services used to operate facilities and to play the game:  golf equipment and golf apparel manufacturers, golf course architects, and club management services. The game of golf further enables a number of other industries, such as golf-related tourism and real estate development.
Having defined the core and enabled golf industries, it is possible to estimate the size of each industry segment and to total them for an overall estimate of the size of the golf economy. Multipliers can then be applied to calculate the ripple effects of these economic activities in terms of:  (1) impact on total economic output and (2) impact on total employment. However, this process is complicated by the fact that, while most of these industries produce golf-related goods and services, many companies may not limit their activities exclusively to the golf industry. Therefore, in general, our approach is to include only those revenues that are directly attributable or linked to the game of golf. In so doing, we used a number of different estimation techniques to ensure that our final estimates are reasonable and robust. 

THE 2005 GOLF ECONOMY
SRI estimates the total size of the national golf economy in 2005 was approximately $76 billion. This estimate is comprised of $43 billion in core industries and an additional $33 billion in enabled industries, as illustrated in the table below.
 

The total U.S. golf economy grew by $13.8 billion over this five-year period, representing an average annual growth rate of 4.1 percent.
 This compares to an average annual inflation growth rate of 2.5 percent from 2000-2005.
 

	Size of the U.S. Golf Economy by Industry Segment, 

2000 and 2005 ($ million)

	
	2000
	2005

	Golf Facility Operations
	$20,496
	$28,052

	Golf Course Capital Investment
	$7,812
	$3,578

	Golfer Supplies
	$5,982
	$6,151

	Endorsements, Tournaments & Associations
	$1,293
	$1,682

	Charities
	$3,200
	$3,501

	Real Estate
	$9,904
	$14,973

	Hospitality/Tourism
	$13,480 
	$18,001

	
	
	

	Total Golf Economy
	$62,167
	$75,938


Note: Columns may not sum due to rounding of individual estimates.

From 2000 to 2005, U.S. golf economy growth was driven primarily by three industry segments:  golf facility operations, golf-related real estate, and hospitality/tourism. 

In 2000, the size of the total golf economy was $62.2 billion. Facility revenues grew from $20.5 billion in 2000 to $28.1 billion by 2005. Tournament and association revenues also increased during this period, while golf course capital investment declined substantially—the result of a slowing rate of golf course construction during this period, as well as a changing economic landscape for operators which reduced average annual capital expenditures. In the enabled industries, golf community construction followed the national housing boom growing to $14.9 billion in 2005. Golf-related hospitality/tourism also exhibited strong growth, rebounding from the decline following 9/11 to reach $18 billion. 

The size of the golf economy is significant and comparisons to other industries illustrate this point. It is larger than newspaper publishing, performing arts and spectator sports, and the motion picture and video industries. 
	Size of the U.S. Golf Economy in Comparison to Other Industries, 2005 ($ billion)

	Newspapers1
	$50.1

	Spectator sports and related industries2
	$64.7

	Motion pictures and videos2
	$73.9

	Golf 
	$75.9


Note: Revenues for comparison industries adjusted from 2004 dollars to 2005 dollars using the GDP deflator.

Source: 1 U.S. Census Bureau, “2004 Service Annual Survey, Information Sector Services,” published December 2005; 2 U.S. Census Bureau, “2004 Service Annual Survey, Arts, Entertainment, and Recreation Services,” published April 2006. “Spectator sports” includes all professional and semi-professional sports. Operating before a paying audience.
GOLF’S ECONOMIC IMPACT
Golf’s impact on the U.S. economy includes both the direct effects of economic activity in the core and enabled golf industries, as well as the indirect and induced (or multiplier) effects on the overall economy. In economics, the idea of the multiplier is that changes in the level of economic activity in one industry impacts other industries throughout the economy. For example, a portion of each dollar spent at a golf course is spent by the course owner to purchase goods and services for the golf operation. The producers or these goods and services must, in turn, increase production—these are indirect effects. In addition, golf course employees spend a portion of their incomes on personal goods and services, and this requires companies in a myriad of other industries to hire employees and increase output to meet this demand—these are induced effects. 
Therefore, golf’s total economic impact includes both the employment and wage income of those employed in golf-related industries, as well as the employment and wages generated in other sectors of the economy through subsequent purchases of goods and services by golf industry employees. 
Overall, in 2005, the $76 billion national golf economy generated:
· A total impact of $195 billion for the U.S. economy, including the indirect and induced economic impacts of the golf industry’s activities. 

· A total impact of 2 million jobs.
· Total wage income of $61 billion.
	Multiplier Impacts on National Economy, 2005

	Industry
	Direct
	Indirect
	Induced
	TOTAL OUTPUT

($ million)
	TOTAL

JOBS


	TOTAL WAGE INCOME

($ million)

	Golf Facility Operations
	$28,052
	
	
	$81,231
	913,161
	$25,932

	Golf Course Capital Investment*
	$3,578
	
	
	$4,872
	38,749
	$1,498

	Golfer Supplies**
	$6,151
	
	
	$7,126
	71,149
	$2,164

	Endorsements, Tournaments & Associations
	$1,682
	
	
	$5,403
	57,656
	$1,871

	Charities***
	$3,501
	
	
	-
	-
	-

	Real Estate ****
	$14,973
	
	
	$39,933
	317,570
	$12,276

	Hospitality/Tourism
	$18,001
	
	
	$56,549
	668,120
	$17,444

	Total
	$75,938
	
	
	$195,115
	2,066,404
	$61,183


Note:  Some of the industry segments included in the direct economy calculations are excluded from the economic impact estimation, because they do not represent new economic activity or their inclusion would result in double-counting. Economic impact analysis is calculated on $63.2 billion of direct golf economy revenues. The following industry segments are excluded in the economic impact analysis: (1) *capital investment—only new golf course construction is included for this category since other types of golf facility capital investment are typically financed through facility revenues (and therefore not included because of double counting); (2) **golfer supplies—only the retail margin from the sale of golfer supplies is included in economic impact estimation, since the U.S. is a net importer of golf equipment and apparel; (3) ***charitable giving—this is a transfer of income rather than new economic activity; and (4) ****golf premium—this is a transfer or assets rather than new economic activity.
Golf Facility Operations

At the center of any golf economy lies the golf facilities—the largest component in terms of revenues. The revenue that flows through a golf facility comes primarily from greens fees, membership fees, range fees, golf car rentals, and associated spending on food and beverages. This revenue, in turn, supports a host of supply sectors including golf equipment manufacturers, food and beverage providers, and turfgrass equipment and maintenance service providers. The country’s 16,052 golf courses, 1,900 stand-alone ranges, and 1,392 miniature golf facilities generated $28.1 billion in revenues in 2005.
	Golf Facility Revenues in 2005 ($ millions)

	Golf Facilities
	$26,957.9

	Practice Ranges & Alternative Facilities
	$1,094.3

	Total1
	$28,052.3


Note: 1Golf facility revenues exclude on-course merchandise sales, which are included in the Golfer Supplies industry segment. Column does not sum due to rounding.

Golf facility revenue is quite impressive on its own, but is even more so when compared to other popular sports. For example, all spectator sports, including baseball, basketball, football and hockey revenues, brought in $24.4 billion in 2005. The gaming industry had annual revenues of approximately $26.5 billion, and fitness and recreational sports centers had annual revenues of $16.8 billion in 2005.
 

Golf Course Capital Investments

Every year, existing golf courses invest in renovating pro shops and clubhouses, improving greens and tees, repaving cart paths, and other improvements. Average facility capital investments declined substantially from 2000-2005 reflecting a changing economic landscape. SRI estimates that existing golf facilities made a total capital investment of $2.2 billion in 2005. 

In addition to maintaining and renovating existing facilities, considerable investment is made each year in constructing new golf courses. Investment in golf course construction includes the costs of constructing the golf course, clubhouse, pro shop and maintenance buildings, as well as the initial outlay on equipment and course amenities. 

In 2005, approximately 390 golf course construction projects were underway (268 new facilities and 122 major golf course expansion projects). These 390 projects represent a sharp decline from the 707 construction projects undertaken in 2000. New golf course construction has been in decline since 1998, reflecting a correction of golf course supply and demand. SRI estimates new golf course construction contributed $1.4 billion to the U.S. economy in 2005. 
In total, golf course capital investments were $3.6 billion in 2005. 

	U.S. Golf Course Construction and Capital

Investment in 2005 ($ millions)

	Existing Facility Capital Investment
	$2,159.2

	New Golf Course Construction
	$1,418.8

	Total
	$3,578.0


Note: Only the New Course Construction category is included in the economic impact analysis, because it represents new economic activity. Golf course capital investment is typically financed through golf facility revenues, so including both Golf Course Capital Investment and Golf Facility Operations in economic impact analysis would result in double-counting. 

Golfer Supplies

In 2005, American golfers spent significant sums on items, such as golf balls, golf clubs, golf apparel, and golf books. The United States is home to a number of companies that manufacture golf equipment, golf apparel, and other golf-related products. The economic value that accrues to the U.S. economy comes from both the production and retail sales of such items.  However, because the U.S. is a net importer of golfer supplies, we focus on the retail side of the picture at the national level.
In 2005, Americans spent $6.2 billion on golfer supplies. Of this amount, the largest proportion, or $3.7 billion, was spent on equipment, such as golf clubs, golf balls and golf bags. Americans purchased $1.5 billion worth of apparel, including popular polo shirts with golf-related brands (Ashworth, Cutter & Buck, Nike Golf, etc.) that are worn on and off the course. Golf magazines represented approximately $860 million of total purchases in 2005. These magazines range from large, general interest golf magazines, such as Golf Digest and Golf World, to regional and specialty magazines such as Travel & Leisure Golf. Finally, Americans spent approximately $65 million on golf books in 2005. These golf books include course guides, instructional books, golfer biographies—such as John Daly’s My Life In and Out of the Rough—histories of the game, and other golf-related topics. In total, golfer supplies totaled $6.2 billion in 2005.
 
	Consumer Purchases of Golfer Supplies in 2005 ($ millions)

	Equipment 
	$3,724.4

	Apparel 
	$1,500.5

	Magazines 
	$860.8

	Books
	$65.2

	Total
	$6,150.9


Note: This includes on-course and off-course purchases of golf equipment, apparel and media. Endorsements, Tournaments, and Associations 
Endorsements, Tournaments, and Associations
This portion of the golf cluster encompasses industries related to advertising and entertainment, where customers see golf as a source of entertainment—watching the U.S. Open on TV—as well as a participation sport. It includes major tournaments, industry and player associations, and endorsements of individual players. Total revenues for this industry segment reached $1.7 billion in 2005. 

Tournaments

Major golf tournaments directed by the PGA of America, the PGA TOUR, the United States Golf Association (USGA), and the Ladies Professional Golf Association (LPGA) generated approximately $954 million in 2005. Tournament revenues include fees generated by selling broadcast rights to tournaments, corporate sponsorship of events, and spectator ticket sales and merchandise purchases.  
Endorsements

Some golfers are themselves mini-advertising and product endorsement industries, often earning more off the golf course than on the golf course. Endorsement earnings can come from both golf-related industries (club and apparel manufacturers) as well as completely unrelated industries, such as food and automobiles. While golf superstars are the most visible of these endorsement recipients, many other professional golfers receive smaller sums for endorsing products. In total, SRI estimates that golfers received $265 million in 2005.
Associations

Numerous golf associations represent different segment of the industry in the United States (e.g., golf professionals, course owners, merchandisers, superintendents, etc.). These associations provide valuable services to their members, including updates on equipment and rules, personal job and retirement benefits, certifications, professional development assistance, referral services, and information. The major national-level associations, such as the PGA of America, the USGA, the Golf Course Superintendents Association of America (GCSAA), are represented at the state- or regional-level by chapters. In 2005, the aggregate size of these professional associations was approximately $464 million.
 
	Endorsements, Tournaments, and Associations

in 2005 ($ millions)

	Major Tournaments 
	$953.7

	Player Endorsements
	$265.0

	Associations
	$463.6

	Total
	$1,682.3


Charities  

The U.S. golf industry makes substantial contributions to a variety of charities. Golf course owners, operators and golf professionals are happy to serve as access points for annual fundraising by local service organizations. Golfers pay fees to play charity golf tournaments at their local golf club or a neighboring facility, with proceeds going to local charities or local branches of national charitable foundations. Revenues accruing to golf courses have been included in the Golf Facilities segment above, and the portion going to charities is included here. Overall, SRI estimates that the amount of charitable giving attributed to the game of golf in the U.S. to be $3.5 billion in 2005.
 
	U.S. Golf-Related Charitable Giving in 2005 ($ millions)

	TOTAL
	$3,501.1


Note: Charitable giving is not included in economic impact estimation, because it represents a transfer of income rather than new economic activity.
Real Estate

Real estate developers are increasingly using golf to attract new home buyers to vacation properties and primary residences. Golf affects real estate on two fronts:  golf community residential construction and the impact of the location of golf courses on home values. An estimated 63,840 golf course homes were constructed in 2005 at a total cost of $11.6 billion. Additionally, SRI estimates that new golf courses generated $3.3 billion in increased real estate value or premium (the premium is the additional amount a buyer is willing to pay for a home or property located on a golf course or within a golf community). In total, we estimate the total value of golf-related real estate to be approximately $14.9 billion in 2005.  This represents a 51% increase in economic activity for golf-related real estate and is consistent with the historical peak of the housing market in 2005 in terms of units sold. 
	U.S. Golf-Related Real Estate in 2005 ($ millions)

	Golf-Related Residential Construction
	$11,628.0

	Realized Golf Premium
	$3,345.4

	Total
	$14,973.4


Note: The sale of existing homes is considered a transfer of assets rather than new economic output, so the golf premium that is realized in the sale of an existing home is not included in the economic impact analysis.

Hospitality/Tourism

Across the country, golf has enjoyed increasing popularity, whether it is the primary motivation for a trip or is connected to other recreational time spent with friends and family, or business colleagues. Golf resorts attract business meetings and vacationers, and golf is often a secondary activity for those visiting friends and family. Core golf enthusiasts follow professional golfers and thousands of fans attend major tournaments. 
SRI estimates that approximately 39.8 million golf person trips were taken in 2005 with average golf tourism spending of $452 per person per trip. In total, golf-related travel expenditures amounted to an estimated $18.0 billion in 2005. 

	U.S. Golf-Related Travel Expenditures in 2005

	# Golf person trips (million)
	39.8

	Average travel $ per person per trip
	$452

	Total ($ millions)
	$18,001.2


CONCLUSIONS 
· The game of golf is an industry in its own right, and contributes significantly to the U.S. economy.

· From 2000-2005, U.S. golf economy growth was 4.1% annually, slightly ahead of the inflation rate of 2.5%. 

· Growth was driven primarily by facility operations, the impact of the national housing boom on golf-related real estate, and recovery in the tourism sector following 9/11/2001. 

· Golf facility operations experienced gains driven primarily by higher revenues and also by a net gain in the number of courses.
· Golf economy growth was dampened by a slowing rate of golf course construction (representing a correction in the oversupply of courses) and significantly lower, average capital investment made by facilities in response to the changing economic landscape.

· Golf equipment and supplies sales remained relatively level over this period.

· As a $76 billion industry, the continued health and growth of the golf industry has a direct bearing on future jobs, commerce, economic development, and tax revenues for a large number of U.S. communities and industries.  
· The total economic impact of golf on the economy of the United States in 2005 was $195 billion.

· The golf economy includes a total impact of 2 million jobs, and total wage income of $61 billion.
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� National Golf Foundation (2007), Golf Industry Report, Volume 7, Second Quarter 2007.


� This is calculated using a compound average annual growth rate.


� State studies have been undertaken by SRI for Iowa, Louisiana, Massachusetts, Michigan, Minnesota, Ohio, Texas, and Virginia.


� SRI International (2002). The Golf Economy Report, � HYPERLINK "http://www.golf2020.com/Reports/2020_GER_F.pdf" ��http://www.golf2020.com/Reports/2020_GER_F.pdf� 


� All figures, unless otherwise noted, have been adjusted to year 2005 dollars using the implicit GDP price index (sometimes known as the GDP deflator). 


� This is calculated using a compound average annual growth rate.


� U.S. Bureau of Labor Statistics, Consumer Price Index, � HYPERLINK "http://www.bls.gov/cpi/" ��http://www.bls.gov/cpi/� 


� U.S. Bureau of the Census, 2004 Annual Survey: Arts, Entertainment, and Recreation Services, April 2006.


� In calculating the economic impact of these retail sales, the economic multiplier is applied to the margin that the retailer makes from the sale of the golf product (i.e., the retailer’s net revenues after covering the cost of purchasing the wholesale golf equipment or apparel from the manufacturer). The margin that U.S. retailers and golf facilities made on the sale of golfer supplies in 2005 totaled $2.5 billion.


� A small number of associations (though representing a large share of economic impact) secure a large percentage of their revenues from professional golf tournaments. These tournament-related activities are included exclusively in the “Tournaments” section above. 


� This estimate is derived from a national study based on the number of charitable golf outings held; the discounted fees, services and staff time for these events; as well as the charitable giving associated with professional golf tournaments. National Golf Foundation (2002). The Charitable Impact Report, November 2002.
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