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PGA SECTION, SPECIAL OLYMPICS AWARDS HIGHLIGHT THIRD ANNUAL

PGA PLAY GOLF AMERICA CONFERENCE AT 55th PGA MERCHANDISE SHOW
PALM BEACH GARDENS, Fla. – PGA Section achievement in player development programs, the annual Conrad Rehling Award recipient and six best practices presentations will highlight the third annual PGA Play Golf America Conference, Friday, Jan. 18, at the 55th PGA Merchandise Show in Orlando, Fla.

The PGA Play Golf America Conference, which will be conducted in Room 414C &D of the Orange County Convention Center, is an annual forum that features unique presentations in Player Development, and showcases creative and successful program conducted throughout the past year.
PGA Past President M.G. Orender of Jacksonville Beach, Fla., who guided the launch of Play Golf America in 2004, will serve as master of ceremonies. PGA of America President Brian Whitcomb will lead the award presentations.

The PGA Play Golf America Conference is intended to bring PGA Professionals and industry leaders together to exchange ideas concerning the success of the Play Golf America program and maximizing its future utilization. The featured element will be a series of Best Practice presentations followed by interactive breakout discussion.
Best practices presentations during the conference include: 

· “Play Golf America Programs” - PGA Professional Mike Attara of Eagle Ridge Golf Club in Lakewood, N.J.

· “Career Enhancement through Player Development” – General Manager of PGA Golf Properties, Bob Baldassari, The PGA Golf Club, Port St. Lucie, Fla.

· “Women’s Initiatives” –PGA Professional Cathy Harbin, General Manager, The Slammer & The Squire Courses, World Golf Village, St. Augustine, Fla.

· “Generating Media Exposure” – PGA Professional Jeff Nixon, Del Tura Country Club, North Fort Myers, Fla.

· “Retention through Player Development” – PGA Professional Brian Bain, Brookline Golf Club, Chestnut Hill, Mass.

· “Corporate Golf” – PGA Professional David Hasse, Assistant PGA Professional, Sherrill Park Golf Course, Richardson, Texas
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Five PGA Sections will be honored for exemplary achievement over the past year in Play Golf America initiatives.

The Connecticut PGA earned recognition in Play Golf America Overall Performance and for contributions to the President’s Council; the Midwest PGA was cited for Play Golf America Web site utilization and leadership in the inaugural Patriot Golf Day; Wisconsin won awards for PGA Free Lesson Month and the Take Your Daughter to the Course Week; while Western New York PGA led in PGA Free Fitting & Trade-Up Month; and the Sun Country PGA was honored for leadership in the American Express Women’s Golf Week.
Jeff Beaudry of Sandy, Utah, a member of the PGA Career Services team, was the recipient of the third annual Conrad Rehling Award for outstanding contributions to Special Olympics Golf. The award is named in honor of the late University of Alabama coach and co-founder of Special Olympics Golf.
Begun in 2004, Play Golf America is an industry-wide national marketing campaign developed and led by The PGA of America to increase participation among new and existing golfers and to grow the number of people who play the game. For more information about Play Golf America, visit www.PlayGolfAmerica.com.

Since 1916, The PGA of America's mission has been twofold; to establish and elevate the standards of the profession and to grow interest and participation in the game of golf.

By establishing and elevating the standards of the golf profession through world-class education, career services, marketing and research programs, the Association enables PGA Professionals to maximize their performance in their respective career paths and showcases them as experts in the game and in the $195 billion golf industry.

By creating and delivering dramatic world-class championships and exciting and enjoyable golf promotions that are viewed as the best of their class in the golf industry, The PGA of America elevates the public's interest in the game, the desire to play more golf, and ensures accessibility to the game for everyone, everywhere. The PGA of America brand represents the very best in golf.
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