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2008 PGA Play Golf America

Program Fact Sheets

 • Calendar of Events •


April – PGA Free Fitting & Trade-Up Month


May – PGA Free Lesson Month


June – American Express™ Women’s Golf Month


July – Family Golf Month


July 7-13 – Take Your Daughter to the Course Week


July – Bring Your Kids to the Golf Range


August 29 – September 1 – Patriot Golf Day

• Year-Round Events •


PGA Play Golf America Days 


Learn to Play Golf America


PGA Family Course


American Express™/PGA Friend of a Cardmember


2008 PGA McGladrey Team Championship

www.PlayGolfAmerica.com
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Media Contacts: 

Randy Stutzman, PGA of America (rstutzman@pgahq.com), 561-624-8438

Tammy Boclair, Alday Communications (tammy@aldaycommunications.com), 615-791-1535, x26

PGA Free Fitting & Trade-Up Month – “Trade-Up to More Distance”
Held Nationwide Throughout the Month of April

During PGA Free Fitting & Trade-Up Month, participating PGA Professionals across the country provide free 15-minute expert equipment fitting sessions for golfers to ensure that the equipment he or she currently owns, or the new equipment they plan to purchase, is the right fit for the golfer and his or her game.  

Most facilities which employ these PGA Professionals are also authorized PGA Trade-In Network members, allowing golfers to trade-up to new, fitted golf clubs more affordably by accepting their used golf club trade-ins at fair market values based on the PGA.com Value Guide, The National Standard for Golf Club Values.

Statistics show that just over 60 percent of golfers are not getting their clubs fitted nor are they trading in their old clubs to save money on the purchase of new equipment.  Having a PGA Professional give an expert equipment fitting session can help golfers, regardless of skill level, purchase the proper set of clubs.  And, trading-in any used clubs they may have helps save money on the new equipment.  Having the proper tools (for less money) to play the game can help golfers improve their game and, consequently, better enjoy the game.

The PGA of America teams with Golf Digest, the PGA Trade-In Network and the PGA.com Value Guide to sponsor this equipment-themed consumer promotion during the month of April at golf facilities around the country.

Quick Facts from 2007:

· Last April, more than 3,100 PGA Professionals across the country provided free 15-minute expert equipment fitting sessions assisting 36,300 consumers (15 percent increase from 2006) in finding the appropriate equipment to help them improve their game during PGA Free Fitting & Trade Up Month.  
· 38 percent of the fitting sessions were to new customers
· 16 percent of participants were women, up from 11 percent in 2006.
· In only its second year of the promotion, equipment and merchandise revenues resulting following the fittings at participating facilities totaled over $7.2 million dollars, including a median of $2,500 per host facility.
Notable Statistics about Custom-Fitting, Trade-ins and Sales:

· Nine out of 10 custom fitting sessions result in a sale

· PGA Trade-In Network facilities that actively take trade-ins have realized, on average, $6,575 in incremental equipment sales  

· The average golfer has about $100 worth of used clubs (~2 clubs) they would consider trading-in – this amounts to over $2 Billion in used golf clubs that should be looked at as “cash” sitting in golfer’s bags, garages, closets, etc. that could be traded-in towards new equipment

· At active trade-in facilities, 70 percent of wood sales involve a trade-in  

· At active trade-in facilities, 50 percent of iron set sales involve a trade-in  

· Average Driver repurchase cycle time is 2.7 years  

· Average Fairway Wood repurchase cycle time is 3.5 years  

· Average Iron Set repurchase cycle time is 3.3 years  

· Average Putter repurchase cycle time is 2.2 years

Visit www.PlayGolfAmerica.com to find the nearest PGA Professional participating 

in PGA Free Fitting & Trade-Up Month
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PGA Free Lesson Month

Throughout the Month of May

Celebrating its 11th anniversary, PGA Free Lesson Month is designed to reach new golfers and help existing golfers improve their game with free, 10-minute golf lessons conducted by participating PGA Professionals nationwide throughout the month of May.   PGA Free Lesson Month is a growth-of-the-game initiative between The PGA of America, Golf Digest, The Golf Channel, Golf For Women and Golf World. The PGA of America and Golf Digest launched the successful campaign in 1998 and more than 832,000 free lessons have been given by PGA and LPGA Professionals nationwide in the last 10 years.
Quick Facts from 2007:

· More than 6,630 PGA and LPGA Professionals gave 115,500 free lessons during PGA Free Lesson Month at 5,353 facilities nationwide in the 10th year of the program.

· Of the 115,500 consumers, 24 percent of participating golfers were new or beginners; 56 percent of the free lessons given were to new customers; 30 percent of participants were women and 12 percent of participants were juniors.

· PGA Free Lesson Month had a positive economic impact for both the golf industry and host facilities. The golf industry realized a financial impact of $6.1 million dollars with host facilities reporting a median of $2,472 in revenues generated from golfers following their participation in PGA Free Lesson Month. 
· Golf Digest Publications has teamed with The PGA of America since the campaign’s inception in 1998. PGA Free Lesson Month is covered in Golf Digest, Golf For Women, Golf World, and GolfDigest.com to a combined audience of nearly 10 million readers.
· The Golf Channel completed its fifth year as a partner communicating the PGA Free Lesson Month message to more than 75 million viewers.  

· Nike Golf supplied prizes for the Sweepstakes winners for the fifth consecutive year.
What Can You Learn in a 10-Minute Lesson?

· According to Golf Digest, here are a few things you can learn in 10 minutes:

· How to hone the correct path of the three arcs of the backswing using a driver:  (shoulders, arms and club) 

· How to control the face of your wedge as it goes through the sand

· How to hit higher, softer shots from the sand when there isn’t much room between the edge of the bunker and flag

· How to hit lower, running shots from the sand when there is a lot of green to work with

· How to develop a good touch and feel for the proper speed of a putt

· How to read the effects of slope on roll for a putt

· How to aim your ball more accurately when putting

· How to develop a trigger to switch your focus from line to speed before you make your putting stroke

Visit www.PlayGolfAmerica.com to find the nearest PGA/LPGA Professional participating

in PGA Free Lesson Month
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American Express™ Women’s Golf Month

Throughout the Month of June

Due to the overwhelming success of Women’s Golf Week over the past three years, Women’s Golf Week has been extended to Women’s Golf Month in 2008.  Entering its fourth year, American Express Women’s Golf Month is aimed at increasing the participation of women in golf and to make learning and playing golf fun in a women-friendly environment.  Participating facilities nationwide offer complimentary golf instruction to women 14 years of age and older.  Host facilities may also offer a variety of other activities, including networking receptions, golf rules and etiquette seminars, club fitting and equipment demonstrations, golf apparel fashion shows, luncheons, playing experiences and contests.

Women’s Golf Week was originally developed in response to input from golf industry leaders at the 2004 GOLF 20/20 Conference.  The PGA of America, the LPGA, the EWGA, the National Golf Course Owners Association (NGCOA) and the Golf Course Superintendents Association of America (GCSAA) spearhead the management of Women’s Golf Week.  Ongoing commitment from other leading organizations in golf including the PGA TOUR, Club Managers Association of America (CMAA) and the United States Golf Association (USGA) add support to the success of the program.
Quick Facts From 2007:

· In its third year, a record 1,358 facilities across the country hosted American Express Women’s Golf Week presented by Golf For Women magazine, breaking its previous facility record by 132 percent (585 facilities in 2006).

· More than 34,200 women participated in American Express Women’s Golf Week, a 39 percent increase from 2006.
· Of the 34,200 women who attended Women’s Golf Week events in 2007, 50 percent were new customers and 31 percent were new golfers.
· Women’s Golf Week had a positive economic impact for both the golf industry and host facilities. The golf industry realized a financial impact of $2 million dollars, while host facilities reported a median of $2,150 in revenues generated from women following their participation in Women’s Golf Week.

· More than 68,000 women across the country have been introduced or re-introduced to the game of golf over the past three years during American Express Women’s Golf Week.

Visit www.PlayGolfAmerica.com to find the nearest PGA/LPGA Professional participating

in American Express™ Women’s Golf Month
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Family Golf Programs

Family Golf remains at the forefront of Play Golf America efforts. With demand for family time identified as one of the top barriers keeping people from either playing the game or playing more of it, Play Golf America promotes golf as the perfect recreation for families to participate in together.  The PGA of America added “Family Golf Month” to its calendar events to provide a structured, yet casual opportunity for families to learn the game of golf together.  

Family Golf Month - July

· Throughout Family Golf Month, participating facilities offer family golf clinics and family golf play days for a nominal fee.  
· PGA Professionals may also customize additional programs that best fit their facility, resources and style such as 3-, 6-, or 9-hole scrambles, family golf tees and score cards or a family cookout to celebrate the day.
· In its second year, 1,107 facilities hosted Family Golf Month events such as Family Golf Clinics, Family Play Days, Kids Play Free Programs and Family Golf Leagues, an 823 percent increase from 2006.

· In August, the PGA Family Course Program was launched at facilities nationwide in partnership with U.S. Kids Golf and their Personal Tee Program.  By years end, more than 300 golf courses participated in the program.

· Golfing enthusiasts and Grammy Award winners Vince Gill and Amy Grant along with their seven-year old Corrina served as the program’s spokesfamily. 
Take Your Daughter to the Course Week - July 7-13
The PGA of America teams with the National Golf Course Owners Association to promote “Take Your Daughter to the Course Week” during Family Golf Month. 2008 marks the third year the program is promoted under the Play Golf America marketing umbrella, and the program’s ninth year overall. 

· Participating golf courses across the country offer a free clinic for young ladies during the week and also offered complimentary green fees to a young lady accompanied by a paying adult.

· A total of 1,339 facilities participated in the promotion in 2007, an eight percent increase from 2006, with 84,500 consumers participating, a 13 percent increase from last year.  Of the 84,500 who attended the promotion, 38 percent were new customers and 29 percent were new or beginner golfers.

· 2007 Take Your Daughter to the Course Week had a positive economic impact for both the host facilities and golf industry. Host facilities reported a median of $2,100 in revenues generated from golfers following their participation in the promotion, while the golf industry realized a financial impact of $1.4 million dollars.
Bring Your Kids to the Golf Range - July
Bring Your Kids to the Golf Range is a Golf Digest Publications and Golf Range Association of America (GRAA) initiative promoted under Family Golf Month. 

· Throughout July, participating facilities will provide special offers on range ball purchases for families and may also host family clinics, contest and other events.

· In its first year (2007), 177 facilities participated in the promotion.
PGA Family Course – Held Throughout the Year at Participating Facilities

· PGA Family Course programs create a “short course” experience within any existing course, making golf more fun, enjoyable and playable for golfers of any age or ability.   

· Last August, the PGA Family Course Program was launched at facilities nationwide in partnership with U.S. Kids Golf and their Personal Tee Program.  By years end, more than 300 golf courses participated in the program.

Visit www.PlayGolfAmerica.com to find the nearest PGA Professional participating

in Family Golf Month and PGA Family Course promotions
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Patriot Golf Day

August 29 – Sept. 1

Patriot Golf Day is a nationwide campaign, spearheaded by PGA Professional and USGA member Capt. Dan Rooney, and is jointly supported by The PGA of America and the United States Golf Association.  On August 29 – Sept. 1, golfers across the country have the opportunity to donate $1 to the Fallen Heroes Foundation (www.FallenHeroesFoundation.org).  The Fallen Heroes Foundation supports families of those who have become disabled or lost their lives in the line of military duty.   Participating public facilities request an additional $1 for each green fee processed on those days, while participating private facilities ask patrons to contribute donations.

Quick Facts from 2007:

· The inaugural Patriot Golf Day, inspired by Rooney, was held Sept. 1, 2007, at 3200 facilities nationwide and resulted in donations of more than $1.1 million to support the families of veterans who have been injured or perished in the line of duty in Iraq or Afghanistan.

· Rooney will once again lead Patriot Golf Day in 2008 before he reports in the Fall for his third tour of Iraq as an F-16 pilot in the 125th Fighter Squadron of the Oklahoma Air National Guard.

· The initial Patriot Golf Day scholarships will be awarded to children of veterans in the spring of 2008 to aid students beginning in the Fall semester. 
· Individuals interested in contributing to the Fallen Heroes Foundation, and those applying for scholarships should visit www.fallenheroesfoundation.org.
· Rooney, a 34-year-old father of three daughters, is president of Falcon Golf XVI Management Company, which is developing a course – The Patriot – in Owasso, Okla.  
· Rooney and his father, John, became the owners of Grand Haven Golf Course in Michigan in 1998.

Visit www.PlayGolfAmerica.com to find the nearest facility participating

in Patriot Golf Day
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PGA Play Golf America Days

Held Throughout the Year Nationwide

PGA Play Golf America Days are events held nationwide where golfers of all ages and skill levels receive complimentary group and individual instruction from PGA Professional instructors.  PGA Play Golf America Days also offer contests, entertainment and hands-on equipment demonstrations from leading manufacturers.  Driving range, short game and putting areas allow consumers to test equipment, while registration areas are dedicated to introducing golfers and non-golfers to PGA Play Golf America programs. Created to showcase the game of golf in a fun and relaxed atmosphere, PGA Play Golf America Days are presented by The PGA of America with presenting sponsors Buick and The Royal Bank of Scotland.
As of Jan. 17, 21 PGA Sections have scheduled a total of 44 events.  The PGA projects that all 41 Sections will have at least one PGA Play Golf America Day event in 2008.   
Quick Facts from 2007:

· A record 79 PGA Play Golf America Days were held nationwide, a 55 percent increase from last year’s 51 events.

· A record 27,472 consumers attended PGA Play Golf America Days, up 44 percent from 2006 (19,025). 

· More than 1,000 PGA Professionals, an average of 13 per event, gave instruction nationwide.

· PGA Play Golf America Days were held prior to The 89th PGA Championship in Tulsa, Okla., and The Senior PGA Championship at Kiawah Island, SC.

· The PGA of America partnered with the National Pan American Golf Association (NPAGA) to host a PGA “Dias Juego de Golf America” (Play Golf America Day) in Austin, Texas, to increase Hispanic participation and help drive membership to the NPAGA.  The East Potomac Golf Club hosted a Play Golf America Day in Washington DC targeting African Americans and more than 1,200 people attended the event.

· Host facilities reported a median of $4,500 in equipment and merchandise revenues following its events.

-- 2008 PGA Play Golf America Day Chart Follows --

Visit www.PlayGolfAmerica.com to find the nearest PGA Play Golf America Day
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2008 PGA Play Golf America Dates and Sites

(As of January 17, 2008 - Listed by Sections, then by Date)
	No.
	SECTION
	CITY
	STATE
	HOST SITE
	DATE

	1
	Carolinas
	Myrtle Beach
	South Carolina
	Resort Club at Grande Dunes
	Feb. 16

	2
	Carolinas
	Greenville
	North Carolina
	Bradford Creek Golf Club
	April 19

	3
	Carolinas
	Columbia
	South Carolina
	Fort Jackson Golf Club
	April 26

	4
	Carolinas
	Charlotte
	North Carolina
	Renaissance Park Golf Club
	May

	5
	Central New York
	Verona
	New York
	Turing Stone Resort and Casino
	March 16

	6
	Colorado
	Rapid City
	South Dakota
	Arrowhead Country Club
	May 31

	7
	Colorado
	Colorado Springs
	Colorado
	Springs Ranch Golf Club
	July 19

	8
	Illinois
	Lake Bluff
	Illinois
	Lake Bluff Golf Club
	July 12

	9
	Iowa
	Davenport
	Iowa
	Orthopedic Specialists Sports Dome
	Feb. 8

	10
	Kentucky
	Hopkinsville
	Kentucky
	The Links at Novadell
	April 5

	11
	Kentucky
	Lexington
	Kentucky
	Lakeside Golf Course
	April 26

	12
	Kentucky
	Louisville
	Kentucky
	Seneca Golf Course
	May 18

	13
	Kentucky
	Burlington
	Kentucky
	The Golf Ranch
	June 28

	14
	Middle Atlantic
	Washington DC
	Washington DC
	East Potomac Golf Course
	June 21

	15
	Minnesota
	Moorhead
	Minnesota
	Village Green Golf Club
	May 3

	16
	Minnesota
	Rochester
	Minnesota
	Willow Creek Golf Course
	May 3

	17
	New England
	Quincy
	Massachusetts
	Granite Links Golf Course
	June 14

	18
	New Jersey
	Lakewood
	New Jersey
	Eagle Ridge Golf Club
	May 4

	19
	New Jersey
	Clark
	New Jersey
	Hyatt Hills Golf Complex
	May 4

	20
	New Jersey
	Hamburg
	New Jersey
	Crystal Springs Golf Club
	May 4

	21
	North Florida
	Orlando
	Florida
	MetroWest Country Club
	Feb. 9

	22
	Northern Cal
	Sacramento
	California
	Haggin Oaks Golf Complex
	May 23

	23
	Northern Cal
	Napa
	California
	Chardonnay Golf Club
	July 11

	24
	Northern Cal
	Royal Oaks
	California
	Pajaro Golf Club
	Sept. 19

	25
	Northern Ohio
	Maumee
	Ohio
	Maumee Sports Mall
	May 18

	26
	Northern Ohio
	Solon
	Ohio
	Grantwood Golf Course
	May 17

	27
	Northern Texas
	Richardson
	Texas
	Sherrill Park Golf Course
	April 26

	28
	Pacific Northwest
	Kent
	Washington
	Riverbend Golf Complex
	April 19

	29
	Pacific Northwest
	Oregon City
	Oregon
	Stone Creek Golf Course
	May 4

	30
	Pacific Northwest
	Kennewick
	Washington
	Canyon Lakes Golf Course
	May 10

	31
	Pacific Northwest
	Camas
	Washington
	Camas Meadows Golf Course
	May 17

	32
	Rocky Mountain
	Nampa
	Idaho
	Ridgecrest Golf Club
	March 28

	33
	South Florida
	North Ft. Meyers
	Florida
	Del Tura Country Club
	Jan. 12

	34
	South Florida
	Boca Raton
	Florida
	Boca Dunes Golf and Country Club
	Nov. 1

	35
	Southern Cal
	San Diego
	California
	Riverwalk Golf Club
	April 5

	36
	Southern Cal
	Valencia
	California
	Vista Valencia Golf Club
	April 5

	37
	Southern Cal
	Irvine
	California
	Rancho San Joaquin
	April 5

	38
	Southern Ohio
	Centerville
	Ohio
	The Golf Club at Yankee Trace
	May 17

	39
	Tennessee
	Memphis
	Tennessee
	Windyke Country Club
	April 12

	40
	Tennessee
	Nashville
	Tennessee
	Hermitage Golf Course
	April 12

	41
	Tennessee
	Knoxville
	Tennessee
	Fairways & Greens Golf Center
	May 24

	42
	Tennessee
	Kingsport
	Tennessee
	Warriors’ Path Golf Course
	June 21

	43
	Wisconsin
	Madison
	Wisconsin
	Vitense Golfland
	May 31

	44
	Wisconsin
	Menomonee Falls
	Wisconsin
	Silver Spring Country Club
	May 31
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New PGA Play Golf America Promotions for 2008

Learn to Play Golf America:

Learn to Play Golf America is a new national promotion created to bring new golfers into the game, bring former golfers back to the game, and increase the play of occasional golfers.  Utilizing proven curriculum, such as PGA First Swing and Link Up 2 Golf, PGA Professionals will coordinate introductory programs that include:

· Free “Welcome to Golf” orientation

· Series of group lessons

· On-course playing experiences
· The PGA First Swing: 
· The PGA First Swing for Adults program is a player-development program designed to welcome new, occasional and returning golfers into the game.  Led by and offered by The PGA, the goal of The PGA First Swing program is to provide participants with a solid foundation about the game of golf, including the swing mechanics, etiquette, terminology, proper behavior and how to maintain speed of play. 
· A 70-page “The PGA First Swing Professional’s Guide” is available and can be ordered through the Play Golf America Resource Center Tool Kit.  In addition to the professional’s guide, student manuals and teaching aids are available as well.
· Link Up 2 Golf: 
· Led by The PGA of America in conjunction with the National Golf Course Owners Association (NGCOA) and GOLF 20/20, Link Up 2 Golf is the “next step” program for The PGA First Swing graduates, occasional golfers and returning golfers.  Besides providing a more in-depth look into topics covered in “The PGA First Swing” program, participants will spend a considerable amount of time on the golf course with their instructors learning the basics of golf course management and various scoring skills. 

· According to consumer surveys in the last few years, new golfers going through Play Golf America programs are consistently retained at almost 80 percent.

PGA Family Course   

The PGA Family Course Pilot Program was launched last August at facilities nationwide in partnership with U.S. Kids Golf and their Personal Tee Program.  PGA Family Course programs create a “short course” experience within any existing course, making golf more fun, enjoyable and playable for golfers of any age or ability.   By the end of 2007, more than 300 golf courses participated in the program.

American Express™/PGA Friend of a Cardmember  

The PGA of America has partnered with American Express for this new promotion held throughout the year with participating PGA Professionals.    American Express Cardmembers, who book and pay for a private lesson using their American Express card®, can bring a friend with them to receive a lesson also from a PGA Professional at no additional cost.

-- more --

2008 PGA McGladrey Team Championship – Oct. 20-22, Pinehurst Resort (N.C.)

The PGA McGladrey Team Championship is a nationwide amateur championship managed by The PGA of America with support from RSM McGladrey  – “The Official Accounting, Tax and Business Consulting Firm of The PGA of America.”  The inaugural National Championship was held Sept. 10-12, 2007, at Pinehurst Resort (NC).  The PGA McGladrey Team Championship is a grass-roots best-ball amateur championship which was created to provide a fun, competitive and professionally managed event to as many amateur participants as possible.  Teams of three amateurs compete in a best one net ball format at the local level.  The winning team is then joined by the host PGA Professional and they compete as a foursome at the PGA Section Championship.  The team that wins the Section Championship (two best net balls) advances to the National Championship where 41 teams play three rounds of two best net balls among four players. 

###

Visit www.PlayGolfAmerica.com to find the nearest PGA Professional participating

in any PGA Play Golf America promotion
